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The Signs, They Are  
A-Changin’
Are you looking for a way to refresh 
your Spirit® branded location with a 
new, spruced up design?

Making a great first impression is incredibly 
important, and at Spirit® Petroleum we take that 
seriously. When the brand was first introduced 
in 2000, we worked hard to establish the 
tone and the theme that we wanted to set for 
Spirit® retail fuel sites, and we created a brand 
that reflects patriotism and integrity. Since its 
introduction, that brand has become nationally 
recognizable as one of quality and dependability. 
Those original images continue to represent 
the company, and now they have been updated 
to improve visual continuity and simplify 
installation. These small changes represent the 
first significant design change since the original 
brand was created.

We were at first hesitant to change, because we 
are adamant about maintaining the consistency 
of the brand, but we also recognize the need 
to be responsive and forward-looking in our 
approach. Another reason for changing is to be 
responsive to all of you who are licensed within 
the Spirit® brand. We listen to you, and you 
have been instrumental in helping us develop 
this new look. Spirit®’s management is highly 
conscious of our responsibilities. As a small 
corporation dedicated to providing independent 
petroleum marketers with the best service and 
product possible, we strive to maintain close 
ties with all of our licensees. Because we have 
no bureaucracy, we are always available to hear 
your concerns.  

Spirit® Petroleum’s graphic designer Mark 
St. Amand, who originally came up with 
the company’s design in 2000, continually 
reviews it to assure that it remains fresh 
and easily maintained. “We have an ongoing 
process of improvement,” he commented 
recently. “These changes are just one step in 
that process — a much needed step.”

In describing the changes that we chose to 
make, St. Amand began by mentioning that 
every design needs to be tested to see how it 
fares. All of us with Spirit® believe that the 
original design has withstood that test very 
well. It just needed a little tweaking after 
sixteen years. Most of the changes are to 
improve upon some of the materials used and 
color transitions on some of the components, 
and none require any additional expense for 
our licensees. In fact, the parts for the new 
design actually cost less than those for the 
original design.

“The original design used canopy panels that 
relied on color gradation to bring about 
a unified image,” St. Amand explained. 

“Sometimes matching the solid color panels 
with the more nuanced gradation was difficult, 
so we’ve come up with a way to make the 
design simpler. Our new image incorporates 
solid pieces of vinyl in blue and white, which 
make a cleaner transition between the two 
colors. We also use the three red bars of 
the flag, which have always appeared in the 
signage elements, in the transition, a new way 
to bring continuity into the design.”

Additionally, the fuel dispenser valances 
originally incorporated the same color 
gradation from blue to white, a design element 
that has also been changed. “To reflect the new 
design of the canopy,” St. Amand continued, 

“we’ve made the valance all white with the red 
Spirit® logotype. The design is simpler to install 
and looks clean.”

We encourage you to take a look at your 
branded locations and to consider freshening 
up your sites with the new design. Of course, if 
you already have the previous design, you are 
welcome to continue using it, because the overall 
design has achieved our goal of remaining fresh 
over time and it still looks great.

Everything we do at Spirit® Petroleum is with 
an eye toward maintaining the brand and 
presenting a public image that corresponds with 
the values of our company and our licensees. 
The new design is intended to keep with the 
patriotic theme and works even better to convey 
those aspects of the company that set it apart 
from all others. We believe this design reflects 
those values that you, our licensees, take pride in 
displaying and representing, and we are excited 
about launching the new image this summer.

Vera Haskins  
Announces Retirement
Vera Haskins, president of Petroleum Marketers 
Oil Company, LLC, plans to retire in December 
2016. Haskins has been with the company for 
twelve years and was instrumental in setting 
the fledgling company on its current course.  
In 2004, when she joined the company, which 
had only recently been created, she brought 
years of experience, having worked prior to 
that with another petroleum marketer as a vice 
president. In all, Haskins has over 40 years of 
management experience.

When PMAA called her to take the helm of 
the new company, she was at first reluctant, 
because she was concerned about the 
probability of success for such a venture.  
Of her eventual decision to accept PMAA’s 
offer, she recently commented, “I was skeptical 
going into it, but I was soon won over. There 
was and still is a need. I love working with the 
licensees. That’s my favorite part.”

When potential licensees ask what the difference 
is between PMOCO, which is best known by 
the Spirit® brand, and its competitors, Haskins 
has a ready response. “Every single day when 
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I wake up, my first thought is how to put more 
money in our licensees’ pockets,” she explained. 

“The company may be small, but we manage 
our resources well. Spirit® is ‘the loaves and 
fishes’ company, because we have taken so little 
to build so much.” And the numbers testify to 
that assessment: During the twelve-year period 
of Haskins’ leadership, Spirit® has licensed over 
500 sites. This great period of growth has taken 
the company from a mere concept to a significant 
player in the market, all on a shoestring budget 
that keeps costs for licensees at a minimum.

Companies doing business with Spirit® also 
appreciate the dedication that Haskins has 
brought to those working relationships. 

Pat Blair, with Mountain Commercial 
Graphics, recently summed up that sentiment, 
commenting, “Vera Haskins’ professionalism, 
positive attitude, and knowledge of the 
petroleum industry has made doing business 
with Spirit® Petroleum a real pleasure for the 
past eight years. We will miss her, and we 
wish her the best in future endeavors.” Mike 
St. Onge, with Federal Heath Sign Company, 
added, “I’ve worked with Vera since she became 
president of PMOCO. She is the “spirit” of 
the company. Vera’s leadership of Spirit® 
Petroleum stands out for being genuine. And as 
a result of her dedication, she has successfully 
moved the company forward with purpose and 
harmony. Thank you, Vera. I’ll miss working 
with you.”

Staff members, too, will miss working with 
Haskins, whose vision and passion for the 
company has been inspiring. Her commitment 
to striving for the highest ideals is sincere and 
heartfelt, and those who work with her find that 
they, too, are better for having had the experience.

PMOCO Board of Directors Chairman Bill 
Herdrich recognizes Haskins’ contribution to 
the company, saying, “Vera has set a strong 
foundation for the Spirit® brand, building the 
company from the ground up. Her leadership 
in creating an organization that will continue 
to grow and succeed also will make the job of 
whoever succeeds her in this position much 
easier. That said, the next person to take this 
role will have a very hard act to follow.”

Vendor Spotlight
Mountain Commercial Graphics

Spirit® Petroleum’s longtime partner Mountain 
Commercial Graphics is the exclusive provider 
of decals, banners and graphics for pumps, 
canopies and buildings for Spirit® licensees. 
One of the nation’s leading vendors of 
commercial graphics products, the privately-
owned, Houston-based company counts retail, 
transportation, and petroleum companies 
among its long list of satisfied clients.

Estabished in 1984, Mountain Commercial 
Graphics has earned a solid reputation for high-
quality products and outstanding customer 
service. The company employs the latest 
technology available in the industry to produce 
durable, high-quality screen-printed and 
digital graphics products. New equipment has 
recently been added to enhance the company’s 
capabilities and efficiency even further.

The company is also committed to Spirit® 
Petroleum’s mission of keeping the branding 
process smooth and affordable for licensees, 
searching for alternatives wherever possible 
to maintain the integrity of the Spirit® image 
without unnecessary expense. Mountain’s role 
in helping Spirit® licensees to put their best 
face forward is to offer the best products for 
petroleum applications, providing high quality 
and long lasting graphics, at a reasonable price.

“Mountain Commercial Graphics is a ‘can do’ 
company that gets projects done on time to 

enhance the images of our clients,” commented 
Vice President Pat Blair recently. The many 
satisfied Spirit® licensees can testify to that 
assessment.
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Position Available – 
President

The Petroleum Marketers Oil Co. (The Spirit® 
Brand) is seeking a responsible and qualified 
individual who will be responsible for all aspects 
of day-to-day operations of the company.

These comprehensive responsibilities include:

• All daily business operations

• Marketing of company services

• Exploring new business opportunities

• Negotiations with vendors and suppliers

• Generation of financial and operating reports

• Maintenance of policies and procedures to 
manage the company

• Generation of company annual and strategic 
plans including budget

• Planning and organization of meetings

• Travel Nationally

• Performance of other duties as required by the 
Chairman and Management Committee

• Qualifications include:

• Familiarity with retail petroleum operations

• Knowledge of accounting procedures, 
financial reports, management of medium size 
businesses

• Four-year college degree or equivalent 
experience

• Strong communication, presentation and 
leadership skills

• Ability to work with customers at all levels 
using courtesy, tact and good judgement

• Ability to work independently with minimal or 
no guidance

• Computer skills: Strong Microsoft Office and 
Quick Books skills

Contact: Bill Herdrich bill@herdrich.com  

(317) 694-6189
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